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	You must be able to: 

	1. Understand the constituents of the promotional mix.

	1.1 Explain what is meant by promotional mix.
	
	
	

	1.2 Assess the suitability of a promotional mix for a product or service.
	
	
	

	2. Understand how to promote a brand to customers.

	2.1 Explain the benefits of branding.
	
	
	

	2.2 Explain ways in which a new business might establish its brand.
	
	
	

	2.3 Explain how a business might use an established brand in its promotional mix.
	
	
	

	3. Be able to prepare promotional plans.

	3.1 Design a promotional campaign to establish a new brand.
	
	
	

	3.2 Design a promotional campaign for a new product or service which utilises an existing brand.
	
	
	

	3.3 Create a plan for implementing and reviewing a promotional campaign.
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