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	You must be able to: 

	1. Understand requirements for e-mail marketing.

	1.1 Describe the benefits of e-mail marketing.
	
	
	

	1.2 Describe the stages involved in e-mail marketing.
	
	
	

	1.3 Explain the criteria for segmenting leads for e-mail marketing.
	
	
	

	1.4 Explain ways of generating leads for e-mail marketing.
	
	
	

	1.5 Explain the legal requirements to be considered for e-mail marketing.
	
	
	

	2. Understand technology used in e-mail marketing.

	2.1 Describe the functions of e-mail technology systems.
	
	
	

	2.2 Describe best practice in creating e-mail marketing messages.
	
	
	

	2.3 Explain the causes of technical obstacles encountered in e-mail marketing.
	
	
	

	2.4 Explain the purpose of different types of data provided by technology to measure success.
	
	
	

	3. Be able to run e-mail marketing campaigns.

	3.1 Apply criteria from a brief to create a mailing list.
	
	
	

	3.2 Apply criteria from a brief to create a marketing e-mail message.
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	3.3 Test marketing e-mail.
	
	
	

	3.4 Evaluate the success of an e-mail marketing campaign against aims and objectives from a brief.
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