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	You must be able to: 

	1. Be able to create and analyse online profiles.

	1.1 Define the term ‘online profile’.
	
	
	

	1.2 Compare and contrast a range and types of social media online profiles.
	
	
	

	1.3 Explain the principles of optimising online profiles for search engine optimisation (SEO).
	
	
	

	1.4 Describe the characteristics of an online profile for an audience.
	
	
	

	1.5 Identify potential security and privacy issues of online profile.
	
	
	

	1.6 Create online profiles optimised for SEO.
	
	
	

	1.7 Research a range of personal and business online profiles.
	
	
	

	1.8 Recommend improvements to personal and business online profiles.
	
	
	

	2. Be able to analyse use of blogs, e-articles  and micro-blogs for a business.

	2.1 Compare blogs, micro-blogs and e-articles.
	
	
	

	2.2 Explain the importance of using SEO for a blog, micro-blog and e-article.
	
	
	

	2.3 Explain how to optimise a blog, micro-blog and e-article for SEO.
	
	
	

	2.4 Explain how blogs, micro-blogs and e-articles can amplify and propagate news and information.
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	2.5 Identify the reasons for using blogs, micro-blogs and e-articles for a business.
	
	
	

	2.6 Analyse the advantages and disadvantages of content syndication for blogs, micro-blogs and e-articles.
	
	
	

	2.7 Identify a content strategy for blogs, micro-blogs and e-articles for a business.
	
	
	

	2.8 Explain how to encourage engagement and sharing of blogs, micro-blogs and e-articles.
	
	
	

	3. Be able to write content for the web for a business.

	3.1 Explain the characteristics of good content writing for the web.
	
	
	

	3.2 Explain how writing content for the web affects brand, perception and reputation.
	
	
	

	3.3 Analyse a range of content from the web for similar business’ or industries.
	
	
	

	3.4 Recommend improvements to content from the web for similar business’ or industries.
	
	
	

	3.5 Create a range of content for the web for a business.
	
	
	

	4. Be able to incorporate media or rich-media into content for the web for a business.

	4.1 Define media and rich-media.
	
	
	

	4.2 Explain the importance of using media and rich-media on the web.
	
	
	

	4.3 Explain how the choice of media and rich-media can affect brand, perception and reputation.
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	4.4 Explain how to optimise media and rich-media for SEO.
	
	
	

	4.5 Explain how media and rich-media can amplify and propagate news and information.
	
	
	

	4.6 Enhance a range of content for the web for a business using media or rich-media.
	
	
	

	5. Know the impact of plagiarism, Intellectual Property Rights (IPR) and copyright law for content on the web for a business.

	5.1 Describe the importance of recognising plagiarism.
	
	
	

	5.2 Describe the principles of Intellectual Property Rights.
	
	
	

	5.3 Describe the principles of copyright law.
	
	
	

	5.4 Describe how to protect Intellectual Property rights and copyright.
	
	
	

	5.5 Describe the implications of copyright law in other countries.
	
	
	

	5.6 Describe methods for discovering plagiarism, breach of Intellectual Property rights and copyright law.
	
	
	

	5.7 Describe the purpose of Creative Commons Licences on the Internet.
	
	
	

	5.8 Describe the use of Creative Commons licences in relation to use of content on the web.
	
	
	

	5.9 Describe the implications of content ownership on a business.
	
	
	

	6. Be able to use social bookmarking, tagging and syndication for content for a business.

	6.1 Define the term ‘social bookmarking.’
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	6.2 Define the term ‘tagging’.
	
	
	

	6.3 Explain the importance of social bookmarking to share content on the web.
	
	
	

	6.4 Compare social bookmarking tools.
	
	
	

	6.5 Use a social bookmarking tool to bookmark a range of content for a business.
	
	
	

	6.6 Explain the importance of tagging content on the web for a business.
	
	
	

	6.7 Enhance a business’ content for the web by tagging.
	
	
	

	6.8 Define the term ‘Really Simple Syndication (RSS).’
	
	
	

	6.9 Explain the importance of using RSS for distribution of updated content on the web for a business.
	
	
	

	6.10 Use an RSS reader to collate relevant content from the web for a business.
	
	
	

	7. Be able to use analytics tools to monitor content on the web.

	7.1 Use an analytics tool to track activity on web content for a business.
	
	
	

	7.2 Analyse changes in sentiment to a range of content on the web for a business.
	
	
	

	7.3 Recommend improvements to a range of content on the web for a business.
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