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	You must be able to: 

	1. Understand what mobile social media is and how it is used by businesses and consumers.

	1.1 Compare different types of mobile social media.
	
	
	

	1.2 Describe the ways business’ can use mobile social media as part of their marketing.
	
	
	

	1.3 Explain the reasons business’ could use mobile social media for marketing.
	
	
	

	1.4 Identify devices on which consumers/business’ can access social media.
	
	
	

	1.5 Describe the cost benefit argument for accessing social media on a mobile device for a business.
	
	
	

	1.6 Describe the ways consumers access social media on a mobile device.
	
	
	

	1.7 Describe the barriers to accessing mobile social media.
	
	
	

	2. Understand the factors affecting the choice of mobile social media for a business.

	2.1 Explain how using mobile social media fits into the overall social media marketing plan of a business.
	
	
	

	2.2 Define the audience groups for mobile social media for a business.
	
	
	

	2.3 Explain how the potential audience affects the choice of mobile social media for a business.
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	2.4 Explain how social relevance informs a mobile social media marketing plan for a business.
	
	
	

	2.5 Describe the types of content that could be accessed on a mobile device.
	
	
	

	2.6 Explain the factors that affect content design for mobile social media.
	
	
	

	2.7 Describe how the attention span of mobile social media consumers will limit the design of mobile content.
	
	
	

	3. Be able to create and distribute social media content for a mobile device for a business.

	3.1 Identify the distribution methods for adding content onto mobile devices for a business.
	
	
	

	3.2 Identify the types of mobile social media and content required for a marketing campaign for a business.
	
	
	

	3.3 Describe what success could look like when using mobile social media for a business.
	
	
	

	3.4 Create mobile social media content for a business in readiness for distribution to a mobile device.
	
	
	

	3.5 Distribute mobile social media content for a business.
	
	
	

	3.6 Explain how to monitor the effectiveness of mobile social media content.
	
	
	

	4. Understand the use of location aware applications for a business and consumers.

	4.1 Research the different types of location aware applications.
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	4.2 Describe in what circumstances a business could use location aware applications for marketing.
	
	
	

	4.3 Describe the advantages and disadvantages of location aware applications for a consumer.
	
	
	

	4.4 Describe why using location aware applications appeal to a certain audience demographic.
	
	
	

	4.5 Explain the steps a business could take to implement a location aware application.
	
	
	


[bookmark: _GoBack]

Learner declaration of authenticity:
I declare that the work presented for this unit is entirely my own work.


Learner signature:							Date:







Assessor sign off of completed unit:
I confirm that the learner has met the requirements for all assessment criteria demonstrating knowledge and skills for this unit. 


Assessor name:


Signature:								Date:










