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	You must be able to: 

	1. Understand the importance of CRM and eCRM to creative businesses.

	1.1 Describe CRM.
	
	
	

	1.2 Explain the importance of CRM.
	
	
	

	1.3 Describe a range of CRM techniques.
	
	
	

	1.4 Research and report on range of professional tools to aid CRM.
	
	
	

	2. Understand the impact of social media and social businesses on CRM.

	2.1 Identify a range of examples of social brands using social media, location based media, mobile media as CRM.
	
	
	

	2.2 Develop an outline CRM process for a brand.
	
	
	

	3. Understand the importance and use of data in CRM campaigns. 

	3.1 Describe data forms produced by a range of campaigns and measurements of success.
	
	
	

	3.2 Explain the use of data in optimising CRM campaigns.
	
	
	

	4. Be able to present a proposed CRM campaign.

	4.1 Prepare and present a professional outline CRM process.
	
	
	







[bookmark: _GoBack]


Learner declaration of authenticity:
I declare that the work presented for this unit is entirely my own work.


Learner signature:							Date:







Assessor sign off of completed unit:
I confirm that the learner has met the requirements for all assessment criteria demonstrating knowledge and skills for this unit. 


Assessor name:


Signature:								Date:










